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PART 1
Item 1. Business.
Introduction

We are the second largest cable operator in the United States and a leading broadband communications services company providing video, Internet and voice
services to approximately 29.2 million residential and small and medium business customers at December 31, 2019. We also offer mobile service to
residential customers and recently launched mobile service to small and medium business customers. In addition, we sell video and online advertising
inventory to local, regional and national advertising customers and tailored communications and managed solutions to larger enterprise customers. We also
own and operate regional sports networks and local sports, news and community channels.

We own and operate a high-capacity, two-way telecommunications network which passes over 52 million households and small and medium businesses
across the United States. Our core strategy is to use our network to deliver high quality products at competitive prices, combined with outstanding service.
This strategy, combined with simple, easy to understand pricing and packaging, is central to our goal of growing our customer base while selling more of our
core connectivity services, which include both fixed and mobile Internet, video and voice services, to each individual customer. We execute this strategy by
managing our operations in a consumer-friendly, efficient and cost-effective manner. Our operating strategy includes insourcing nearly all of our customer
care and field operations workforces, which results in higher quality service delivery. While an insourced operating model can increase the field operations
and customer care costs associated with individual service transactions, the higher quality nature of insourced labor service transactions significantly reduces
the volume of service transactions per customer, more than offsetting the higher investment made in each insourced service transaction. As we reduce the
number of service transactions and recurring costs per customer relationship, we continue to provide our customers with products and prices that we believe
provide more value than what our competitors offer. The combination of offering high quality, competitively priced products and outstanding service, allows
us to both increase the number of customers we serve over our fully deployed network, and to increase the number of products we sell to each customer. This
combination also reduces the number of service transactions we perform per relationship, yielding higher customer satisfaction and lower customer churn,
resulting in lower costs to acquire and serve customers.

‘We have enhanced our service operations to allow our customers to (1) more frequently interact with us through our customer website and Spectrum TV
application, online chat and social media, (2) have their services installed at the time and in the manner of their own choosing, including self-installation, and
(3) receive a variety of video packages on an increasing number of connected devices including those owned by us and those owned by the customer. By
offering our customers growing levels of choices in how they receive and install their services and how they interact with us, we are driving higher overall
levels of customer satisfaction and reducing our operating costs and capital expenditures per customer relationship. Ultimately, our operating strategy enables
us to offer high quality, competitively priced services profitably, while continuing to invest in new products and services.

The capability and functionality of our two-way network continues to grow in a number of areas, especially with respect to wireless connectivity. Our Internet
service offers consumers the ability to wirelessly connect to our network using WiFi technology. We estimate that over 300 million devices are wirelessly
connected to our network through WiFi. Initially, our wireless strategy focused on offering wireless connectivity solutions inside the home and business using
WiFi. Through our mobile virtual network operator (“MVNO”) reseller agreement with Verizon Communications Inc. ("Verizon"), we are now able to offer
Internet connectivity to our customers beyond the home via our Spectrum Mobile product. We are also actively testing and evaluating opportunities for our
customers to wirelessly connect to our network using a combination of licensed and unlicensed radio spectrum to deliver fixed and mobile service directly
from our distributed, high capacity network.

Our principal executive offices are located at 400 Atlantic Street, Stamford, Connecticut 06901. Our telephone number is (203) 905-7801, and we have a
website accessible at www.charter.com. Our Annual Reports on Form 10-K, Quarterly Reports on Form 10-Q and Current Reports on Form 8-K, and all
amendments thereto, are available on our website free of charge as soon as reasonably practicable after they have been filed. The information posted on our
website is not incorporated into this annual report.
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DOJ Conditions

The Department of Justice (“D0OJ”) Order prohibits us from entering into or enforcing any agreement with a video programmer that forbids, limits or creates
incentives to limit the video programmer’s provision of content to online video distributors ("OVDs"). We will not be able to avail ourself of other
distributors’ most favored nation (“MFN”) provisions if they are inconsistent with this prohibition. The DOJ’s conditions are effective for seven years after
entry of the final judgment in 2016, although we may petition the DOJ to eliminate the conditions after five years.

State Conditions

Certain state regulators, including California, New York, Hawaii and New Jersey also imposed conditions in connection with the approval of the Transactions.
These conditions include requirements related to:

*  Building out our network to certain households and business locations that are not currently served by cable within the designated states;

«  Offering LifeLine service discounts and low-income broadband to eligible households served within the applicable states;

+ Investing in service improvement programs and customer service enhancements and maintaining customer-facing jobs within the designated state; and
*  Complying with reporting requirements.

Employees

As of December 31, 2019, we had approximately 95,100 active full-time equivalent employees.
Item 1A. Risk Factors.

Risks Related to Our Business

We operate in a very competitive business environment, which affects our ability to attract and retain customers and can adversely affect our business,
operations and financial results.

The industry in which we operate is highly competitive and has become more so in recent years. In some instances, we compete against companies with fewer
regulatory burdens, access to better financing, greater personnel resources, greater resources for marketing, greater and more favorable brand name
recognition, and long-established relationships with regulatory authorities and customers. Increasing consolidation in the telecommunications and content
industries have provided additional benefits to certain of our competitors, either through access to financing, resources, or efficiencies of scale including the
ability to launch new video services.

Our video service faces competition from a number of sources, including DBS services, as well as other companies that deliver linear network programming,
movies and television shows on demand and other video content over broadband Internet connections to televisions, computers, tablets and mobile devices
often with password sharing among multiple users and security that makes content susceptible to piracy. Newer products and services, particularly alternative
methods for the distribution, sale and viewing of content will likely continue to be developed, further increasing the number of competitors that we face.

The increasing number of choices available to audiences, including low-cost or free choices, could negatively impact not only consumer demand for our
products and services, but also advertisers” willingness to purchase advertising from us. We compete for the sale of advertising revenue with television
networks and stations, as well as other advertising platforms, such as radio, print and, increasingly, online media.

Our Internet service faces competition from the phone companies’ FTTH, FTTN, DSL and wireless broadband offerings as well as from a variety of
companies that offer other forms of online services, including fixed wireless and satellite-based broadband services. Various mobile phone companies offer
wireless Internet services delivered over networks which they continue to enhance to deliver faster speeds and some began deploying 5G mobile services in
2019 with plans to expand 5G more broadly in the 2020. Our voice and mobile services compete with wireless and wireline phone providers, as well as other
forms of communication, such as text messaging on cellular phones, instant messaging, social networking services, video conferencing and email.
Competition from these companies, including intensive marketing efforts with aggressive pricing, exclusive programming and increased HD broadcasting
may have an adverse impact on our ability to attract and retain customers.
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CHARTER COMMUNICATIONS, INC.,
Registrant

By: /s/ Thomas M. Rutledge
Thomas M. Rutledge

Chairman and Chief Executive Officer

Date: January 31, 2020
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PART 1
Item 1. Business.
Introduction

‘We are the second largest cable operator in the United States and a leading broadband communications services company providing video, Internet and voice
services to approximately 28.1 million residential and small and medium business customers at December 31, 2018. We also recently launched our Spectrum
mobile service to residential customers. In addition, we sell video and online advertising inventory to local, regional and national advertising customers and
fiber-delivered communications and managed information technology (“IT”) solutions to large enterprise customers. We also own and operate regional sports
networks and local sports, news and community channels.

We own and operate a high-capacity, two-way telecommunications network which passes over 50 million households and small and medium businesses
across the United States. Our core strategy is to use our network to deliver high quality products at competitive prices, combined with outstanding service.
This strategy, combined with simple, easy to understand pricing and packaging, is central to our goal of growing our customer base while selling more of our
core connectivity services, which include both fixed and mobile Internet, video and voice services, to each individual customer. We execute this strategy by
managing our operations in a consumer-friendly, efficient and cost-effective manner. Our operating strategy includes insourcing nearly all of our customer
care and field operations workforces, which results in higher quality service delivery. While an insourced operating model can increase field operations and
customer care costs associated with each service transaction, the higher quality nature of insourced labor service transactions significantly reduces the volume
of service transactions per customer, more than offsetting the higher investment made in each insourced service transaction. As we reduce the number of
service transactions and recurring costs per customer relationship, we continue to provide our customers with products and prices that we believe provide
more value than what our competitors offer. The combination of offering high quality, competitively priced products and outstanding service, allows us to
both increase the number of customers we serve over our fully deployed network, and to increase the number of products we sell to each customer. That
combination also reduces the number of service transactions we perform per relationship, yielding higher customer satisfaction and lower customer churn,
resulting in lower costs to acquire and serve customers.

We are also modifying our service operations to allow our customers to (1) interact with us through a variety of new forums, including our customer website,
online chat and social media, (2) have their services installed at the time and in the manner of their own choosing, including self-installation, and to (3)
receive their selected services on devices of their own choosing, including connected devices, such as Apple TV and Roku. By offering our customers
growing levels of choice in how they interact, install and receive their services, we are driving higher overall levels of customer satisfaction and reducing our
operating costs and capital expenditures per customer relationship. Ultimately, our operating strategy enables us to offer high quality, competitively priced
services profitably, while continuing to invest in new products and services.

The capability and functionality of our two-way network continues to grow in a number of areas, especially with respect to wireless connectivity. Our Internet
service offers consumers the ability to wirelessly connect to our network using WiFi technology. We estimate that approximately 250 million devices are
wirelessly connected to our network. Our wireless strategy initially focused on offering wireless connectivity solutions inside the home and business.
Increasingly, however, we are testing and evaluating opportunities for our customers to connect their devices to our network beyond their current service
location or via our mobile virtual network operator (“MVNO”) reseller agreement with Verizon Communications Inc. ("Verizon"), using a combination of
licensed and unlicensed radio spectrum for fixed and mobile service delivery from our highly distributed, high capacity network.

Our principal executive offices are located at 400 Atlantic Street, Stamford, Connecticut 06901. Our telephone number is (203) 905-7801, and we have a
website accessible at www.charter.com. Our Annual Reports on Form 10-K, Quarterly Reports on Form 10-Q and Current Reports on Form 8-K, and all
amendments thereto, are available on our website free of charge as soon as reasonably practicable after they have been filed. The information posted on our
website is not incorporated into this annual report.

The Transactions

On May 18, 2016, the transactions contemplated by the Agreement and Plan of Mergers dated as of May 23, 2015 (the “Merger Agreement”), by and among
Time Warner Cable Inc. ("Legacy TWC"), Charter Communications, Inc. prior to the closing of the Merger Agreement (“Legacy Charter”), CCH I, LLC,
previously a wholly owned subsidiary of Legacy Charter and certain other subsidiaries of CCH I, LLC were completed (the “TWC Transaction,” and together
with the Bright House Transaction described
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this prohibition. The DOJ’s conditions are effective for seven years, although we may petition the DOJ to eliminate the conditions after five years.
State Conditions

Certain state regulators, including California, New York, Hawaii and New Jersey also imposed conditions in connection with the approval of the Transactions.
These conditions include requirements related to:

*  Upgrading networks within the designated state, including upgrades to broadband speeds and conversion of all households served within California and
New York to an all-digital platform;

*  Building out our network to certain households and business locations that are not currently served by cable within the designated states;

«  Offering LifeLine service discounts and low-income broadband to eligible households served within the applicable states;

+ Investing in service improvement programs and customer service enhancements and maintaining customer-facing jobs within the designated state;

+ Continuing to make legacy service offerings available, including allowing Legacy TWC and Legacy Bright House customers to maintain their existing
service offerings for a period of three years; and

*  Complying with reporting requirements.

Employees

As of December 31, 2018, we had approximately 98,000 active full-time equivalent employees.
Item 1A. Risk Factors.

Risks Related to Our Business

We operate in a very competitive business environment, which affects our ability to attract and retain customers and can adversely affect our business,
operations and financial results.

The industry in which we operate is highly competitive and has become more so in recent years. In some instances, we compete against companies with fewer
regulatory burdens, better access to financing, greater personnel resources, greater resources for marketing, greater and more favorable brand name
recognition, and long-established relationships with regulatory authorities and customers. Increasing consolidation in the telecommunications and content
industries have provided additional benefits to certain of our competitors, either through access to financing, resources, or efficiencies of scale including the
ability to launch new video services.

Our video service faces competition from a number of sources, including DBS services, as well as other companies that deliver movies, television shows and
other video programming over broadband Internet connections to TVs, computers, tablets and mobile devices. Our Internet service faces competition from the
phone companies’ DSL, FTTH and wireless broadband offerings as well as from a variety of companies that offer other forms of online services, including
wireless and satellite-based broadband services. Various mobile phone companies offer wireless Internet services delivered over networks which they
continue to enhance to deliver faster speeds and some have announced that they intend to offer faster 5G services in the future. Our voice and mobile services
compete with mobile and wireline phone providers, as well as other forms of communication, such as text messaging on cellular phones, instant messaging,
social networking services, video conferencing and email. Competition from these companies, including intensive marketing efforts with aggressive pricing,
exclusive programming and increased HD broadcasting may have an adverse impact on our ability to attract and retain customers.

Wireline and wireless overbuilds could also adversely affect our growth, financial condition, and results of operations, by creating or increasing competition.
We are aware of traditional overbuild situations impacting certain of our service areas, however, we are unable to predict the extent to which additional
overbuild situations may occur.

Our services may not allow us to compete effectively. Competition may reduce our expected growth of future cash flows which may contribute to future

impairments of our franchises and goodwill and our ability to meet cash flow requirements, including debt service requirements. For additional information
regarding the competition we face, see “Item 1. Business -Competition” and “-Regulation and Legislation.”
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26




EXHIBIT 5: FORM 10-K (2018): ANNUAL REPORT
PURSUANT TO SECTION 13 OR 15(D) OF THE
SECURITIES EXCHANGE ACT OF 1934, FOR THE
FISCAL YEAR ENDED DECEMBER 31, 2017, RE
CHARTER COMMUNICATIONS, INC. (RELEVANT
PAGES ONLY)

27




28




PART 1
Item 1. Business.
Introduction

‘We are the second largest cable operator in the United States and a leading broadband communications services company providing video, Internet and voice
services to approximately 27.2 million residential and business customers at December 31, 2017. In addition, we sell video and online advertising inventory
to local, regional and national advertising customers and fiber-delivered communications and managed information technology (“IT”) solutions to large
enterprise customers. We also own and operate regional sports networks and local sports, news and community channels and sell security and home
management services in the residential marketplace.

Our core strategy is to deliver high quality products at competitive prices, combined with outstanding service. This strategy, combined with simple, easy to
understand pricing and packaging, is central to our goal of growing our customer base while also selling more services to each customer. We expect to
execute this strategy by managing our operations in a consumer-friendly, efficient and cost-effective manner. Our operating strategy includes insourcing much
of our customer care and field operations workforces, which results in higher quality service transactions. While an insourced operating model can increase
field operations and customer care costs associated with each service transaction, the higher quality nature of insourced labor service transactions significantly
reduces the volume of service transactions per customer, more than offsetting the higher investment made in each service transaction. As we reduce the
number of service transactions and recurring costs per customer relationship, we effectively pass those savings on to our customers in the form of products
and prices that we believe provide more value than what our competitors offer. The combination of offering competitively priced products and high quality
service, allows us to increase the number of customers we serve over our fixed network and increase the number of products we sell to each customer, while
at the same time reducing the number of service transactions per relationship, improving customer satisfaction and reducing churn, which results in lower
costs to acquire and serve customers. We are also reducing our operating costs per customer relationship by providing customers with the ability to
communicate with us through a variety of new forums that they may favor over telephonic communications. These forums include our customer website,
mobile device applications, online chat and social media, which are less costly for us to provide than direct telephonic communications. Ultimately, our
operating strategy enables us to offer high quality, competitively priced services profitably, while continuing to invest in new products and services.

Our principal executive offices are located at 400 Atlantic Street, Stamford, Connecticut 06901. Our telephone number is (203) 905-7800, and we have a
website accessible at www.charter.com. Our Annual Reports on Form 10-K, Quarterly Reports on Form 10-Q and Current Reports on Form 8-K, and all
amendments thereto, are available on our website free of charge as soon as reasonably practicable after they have been filed. The information posted on our
website is not incorporated into this annual report.

The Transactions

On May 18, 2016, the transactions contemplated by the Agreement and Plan of Mergers dated as of May 23, 2015 (the “Merger Agreement”), by and among
Time Warner Cable Inc. ("Legacy TWC"), Charter Communications, Inc. prior to the closing of the Merger Agreement (“Legacy Charter”), CCH I, LLC,
previously a wholly owned subsidiary of Legacy Charter and certain other subsidiaries of CCH I, LLC were completed (the “TWC Transaction,” and together
with the Bright House Transaction described below, the “Transactions”). As a result of the TWC Transaction, CCH I, LLC became the new public parent
company that holds the operations of the combined companies and was renamed Charter Communications, Inc.

Also, on May 18, 2016, Legacy Charter and Advance/Newhouse Partnership (“A/N”), the former parent of Bright House Networks, LLC (“Legacy Bright
House”), completed their previously announced transaction, pursuant to a definitive Contribution Agreement (the “Contribution Agreement”), under which
Charter acquired Legacy Bright House (the “Bright House Transaction”). Pursuant to the Bright House Transaction, Charter became the owner of the
membership interests in Legacy Bright House and the other assets primarily related to Legacy Bright House (other than certain excluded assets and liabilities
and non-operating cash).

In connection with the TWC Transaction, Legacy Charter and Liberty Broadband completed their previously announced transactions pursuant to their
investment agreement, in which Liberty Broadband purchased shares of Charter Class A common stock to partially finance the cash portion of the TWC
Transaction consideration, and in connection with the Bright House Transaction, Liberty Broadband purchased shares of Charter Class A common stock (the
"Liberty Transaction"). See Note 3 to the accompanying consolidated financial statements contained in “Part II. Item 8. Financial Statements and
Supplementary Data,” for more information on the Transactions.

29




*  Refrain from charging usage-based prices or imposing data caps on any fixed mass market broadband Internet access service plans for seven years
(with a possible reduction to five);

«  Offer 30/4 Mbps discounted broadband where technically feasible to eligible customers throughout our service area for four years from the offer’s
commencement; and

+  Continue to provide CableCARDs to any new or existing customer upon request for use in third-party retail devices for four years and continue to
support such CableCARDs for seven years (in each case, unless the FCC changes the relevant rules).

The FCC conditions also contain a number of compliance reporting requirements.
DOJ Conditions

The Department of Justice (“DOJ”) Order prohibits us from entering into or enforcing any agreement with a video programmer that forbids, limits or creates
incentives to limit the video programmer’s provision of content to online video distributors ("OVDs"). We will not be able to avail ourself of other
distributors’ most favored nation (“MFN”) provisions if they are inconsistent with this prohibition. The DOJ’s conditions are effective for seven years,
although we may petition the DOJ to eliminate the conditions after five years.

State Conditions

Certain state regulators, including California, New York, Hawaii and New Jersey also imposed conditions in connection with the approval of the Transactions.
These conditions include requirements related to:

«  Upgrading networks within the designated state, including upgrades to broadband speeds and conversion of all households served within California
and New York to an all-digital platform;

«  Building out our network to households and business locations that are not currently served by cable within the designated states;

«  Offering LifeLine service discounts and low-income broadband to eligible households served within the applicable states;

« Investing in service improvement programs and customer service enhancements and maintaining customer-facing jobs within the designated state;

« Continuing to make legacy service offerings available, including allowing Legacy TWC and Legacy Bright House customers to maintain their
existing service offerings for a period of three years; and

«  Complying with reporting requirements.

Employees

As of December 31, 2017, we had approximately 94,800 active full-time equivalent employees.
Item 1A. Risk Factors.

Risks Related to Our Business

If we are not able to successfully complete the integration of our business with that of Legacy TWC and Legacy Bright House, the anticipated benefits of
the Transactions may not be fully realized or may take longer to realize than expected. In such circumstance, we may not perform as expected and the
value of Charter's Class A common stock may be adversely affected.

There can be no assurances that we can successfully complete the integration of our business with that of Legacy TWC and Legacy Bright House. We now
have significantly more systems, assets, investments, businesses, customers and employees than each company did prior to the Transactions. It is possible that
the integration process could result in the loss of customers, the disruption of our ongoing businesses or in unexpected integration issues, higher than expected
integration costs and an overall post-completion integration process that takes longer than originally anticipated. The process of integrating Legacy TWC and
Legacy Bright House with the Legacy Charter operations requires significant capital expenditures and the expansion of certain operations and operating and
financial systems. Management continues to devote a significant amount of time and attention to the integration process and there is a significant degree of
difficulty and management involvement inherent in that process.

Even if the new businesses are successfully integrated, it may not be possible to realize the benefits that are expected to result from the Transactions, or
realize these benefits within the time frame that is expected. For example, the benefits of our pricing and packaging and converting our video product to all-
digital in certain Legacy TWC and Legacy Bright House systems may not be fully realized or may take longer than anticipated, or the benefits from the
Transactions may be offset by costs incurred or
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SIGNATURES

Pursuant to the requirements of Section 13 or 15(d) of the Securities Exchange Act of 1934, Charter Communications, Inc. has duly caused this annual report
to be signed on its behalf by the undersigned, thereunto duly authorized.

CHARTER COMMUNICATIONS, INC.,
Registrant

By: /s/ Thomas M. Rutledge
Thomas M. Rutledge
Chairman and Chief Executive Officer

Date: February 2, 2018
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EXHIBIT 6: KAMELAH MUHAMMAD V. CHARTER
COMMUNICATIONS, INC., 21-CV-0614-CV-W-FJG
(U.S. DIST. CT., W.D. MISSOURI), JANUARY 6, 2022
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EXHIBIT 7: FISSCHA GEZU V. CHARTER
COMMUNICATIONS, NO. 21-10198 (5TH CIR.,
NOVEMBER 2, 2021); 17 F.4TH 547
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2021 WL 5014352 (U.S. DIST. CT., S.D.
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EXHIBIT 9: LIONEL HARPER V. CHARTER
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63




64




65




66




67




68




69




70




71




72




73




74




EXHIBIT 10: PETER W. ANDERSON, JR. V.
CHARTER COMMUNICATIONS, INC., ET AL., NO. 20-
5894 (6TH CIR., JUNE 11, 2021); 860 FED.APPX 374

75




76




77




78




79




80




81




82




EXHIBIT 11: MICHAEL GENNARELLI V. CHARTER

COMMUNICATIONS, INC., ET AL., 2:19-CV-09635-

JLS-ADS, 2021 WL 4826612 (U.S. DIST. CT., C.D.
CALIFORNIA), APRIL 22, 2021

83




84




85




86




87




88




89




EXHIBIT 12: DANIEL D. YOUNG V. CHARTER
COMMUNICATIONS, INC., 6:20-CV-989-WWB-GJK
(U.S. DIST. CT., MIDDLE DISTRICT OF FLORIDA,

ORLANDO DIVISION), MARCH 10, 2021

90




91




92




93




94




95




96




97




98




EXHIBIT 13: CHARTER COMMUNICATIONS, INC. V.
KARIN GARFIN, 20 CIV. 7049 (KPF), 2021 WL 694549
(U.S. DIST. CT., S.D. NEW YORK), FEBRUARY 23,
2021

99




100




101




102




103




104




105




106




107




108




109




110




111




112




113




114




EXHIBIT 14: FISSCHA GEZU V. CHARTER
COMMUNICATIONS, 3:20-CV-01476-G (BT), 2021 WL
410000 (U.S. DIST. CT., N.D. TEXAS, DALLAS
DIVISION), FEBRUARY 5, 2021

115




116




EXHIBIT 15: FISSCHA GEZU V. CHARTER
COMMUNICATIONS, 3:20-CV-01476-G-BT, 2021 WL
419741 (U.S. DIST. CT., N.D. TEXAS, DALLAS
DIVISION), JANUARY 7, 2021

117




118




119




120




121




122




123




124




125




126




EXHIBIT 16: MICHAEL GONZALES, ET AL. V.
CHARTER COMMUNICATIONS, LLC, 2:20-CV-08299-
SB (ASX), 497 F.SUPP.3D 844 (U.S. DIST. CT., C.D.
CALIFORNIA), OCTOBER 26, 2020

127




128




129




130




131




132




133




134




135




136




EXHIBIT 17: PETER W. ANDERSON, JR. V.
CHARTER COMMUNICATIONS, INC., ET AL., 3:20-
CV-5-CRS, 2020 WL 3977664 (U.S. DIST. CT.,
WESTERN DISTRICT OF KENTUCKY, AT
LOUISVILLE), JULY 13, 2020

137




138




139




140




141




142




EXHIBIT 18: SCOTT P. COLLINS V. CHARTER
COMMUNICATIONS, LLC, 1:19 CV 2774 (U.S. DIST.
CT., N.D. OF OHIO, EASTERN DIVISION), JUNE 18,

2020

143




144




145




146




147




148




149




150




151




152




153




154




155




156




157




EXHIBIT 19: MARK LASSER V. CHARTER
COMMUNICATIONS, INC., 19-CV-02045-RM-MEH,
2020 WL 1527333 (U.S. DIST. CT., D. COLORADO),

MARCH 31, 2020

158




159




160




161




162




EXHIBIT 20: VANESSA HUGHES V. CHARTER
COMMUNICATIONS, INC., C/A NO. 3:19-01703-SAL,
2020 WL 1025687 (U.S. DIST. CT., D. SOUTH
CAROLINA, COLUMBIA DIVISION), MARCH 2, 2020

163




164




165




166




167




168




169




170




171




172




173




174




175




EXHIBIT 21: MARK LASSER V. CHARTER
COMMUNICATIONS, INC., 19-CV-02045-RM-MEH,
2020 WL 2314985 (U.S. DIST. CT., D. COLORADO),

FEBRUARY 10, 2020

176




177




178




179




180




181




182




EXHIBIT 22: LIONEL HARPER V. CHARTER
COMMUNICATIONS, LLC, 2:19-CV-01749 WBS DMC,
2019 WL 6918280 (U.S. DIST. CT., E.D.
CALIFORNIA), DECEMBER 19, 2019

183




184




185




186




187




188




189




EXHIBIT 23: VANESSA HUGHES V. CHARTER
COMMUNICATIONS, INC., C/A NO. 3:19-1703-JFA-
SVH, 2019 WL 8918750 (U.S. DIST. CT., D. SOUTH
CAROLINA, COLUMBIA DIVISION), OCTOBER 24,

2019

190




191




192




193




194




Supreme Court of California
Jorge E. Navarrete, Clerk and Executive Officer of the Court
Electronically FILED on 9/13/2022 by Florentino Jimenez, Deputy

STATE OF CALIFORNIA
Supreme Court of California

PROOF OF SERVICE

STATE OF CALIFORNIA
Supreme Court of California

Case Name: RAMIREZ v. CHARTER COMMUNICATIONS

Case Number: S273802
Lower Court Case Number: B309408

1. At the time of service I was at least 18 years of age and not a party to this legal action.

2. My email address used to e-serve: jbowles@hillfarrer.com

3. I'served by email a copy of the following document(s) indicated below:

Title(s) of papers e-served:

Filing Type Document Title
BRIEF Opening Brief on the Merits
REQUEST FOR JUDICIAL NOTICE Appellant's Request for Judicial Notice
ADDITIONAL DOCUMENTS Exhibits to Appellant's Request for Judicial Notice Volume 1 of 2
ADDITIONAL DOCUMENTS Exhibits to Appellant's Request for Judicial Notice Volume 2 of 2

Service Recipients:

Person Served

Email Address

Type

Date / Time

Elissa Gysi
Hill Farrer & Burrill LLP
281338

egysi@hillfarrer.com

e-Serve

9/13/2022 1:48:04 PM

Eric Panitz
Panitz Law Group APC
243877

eric@panitzlaw.com

e-Serve

9/13/2022 1:48:04 PM

Casey Morris
Hill Farrer & Burrill, LLP
238455

cmorris@hillfarrer.com

e-Serve

9/13/2022 1:48:04 PM

James A. Bowles

89383

jbowles@hillfarrer.com

e-Serve

9/13/2022 1:48:04 PM

This proof of service was automatically created, submitted and signed on my behalf through my agreements with
TrueFiling and its contents are true to the best of my information, knowledge, and belief.

I declare under penalty of perjury under the laws of the State of California that the foregoing is true and correct.

9/13/2022

Date

/s/James A. Bowles

Signature

Bowles, James A. (89383)

Last Name, First Name (PNum)




Hill, Farrer & Burrill, LLP

Law Firm



	EXHIBITS TO REQUEST FOR JUDICIAL NOTICE IN SUPPORT OF APPELLANT'S OPENING BRIEF ON THE MERITS (VOLUME 1 OF 2) [1 - 1]
	TABLE OF EXHIBITS [2 - 6]
	EXHIBIT 1: FORM 10-K (2022):  ANNUAL REPORT PURSUANT TO SECTION 13 OR 15(D) OF THE SECURITIES EXCHANGE ACT OF 1934, FOR THE FISCAL YEAR ENDED DECEMBER 31, 2021, RE CHARTER COMMUNICATIONS, INC. (RELEVANT PAGES ONLY) [7 - 11]
	EXHIBIT 2: FORM 10-K (2021):  ANNUAL REPORT PURSUANT TO SECTION 13 OR 15(D) OF THE SECURITIES EXCHANGE ACT OF 1934, FOR THE FISCAL YEAR ENDED DECEMBER 31, 2020, RE CHARTER COMMUNICATIONS, INC. (RELEVANT PAGES ONLY) [12 - 16]
	EXHIBIT 3: FORM 10-K (2020):  ANNUAL REPORT PURSUANT TO SECTION 13 OR 15(D) OF THE SECURITIES EXCHANGE ACT OF 1934, FOR THE FISCAL YEAR ENDED DECEMBER 31, 2019, RE CHARTER COMMUNICATIONS, INC. (RELEVANT PAGES ONLY) [17 - 21]
	EXHIBIT 4: FORM 10-K (2019):  ANNUAL REPORT PURSUANT TO SECTION 13 OR 15(D) OF THE SECURITIES EXCHANGE ACT OF 1934, FOR THE FISCAL YEAR ENDED DECEMBER 31, 2018, RE CHARTER COMMUNICATIONS, INC. (RELEVANT PAGES ONLY) [22 - 26]
	EXHIBIT 5: FORM 10-K (2018):  ANNUAL REPORT PURSUANT TO SECTION 13 OR 15(D) OF THE SECURITIES EXCHANGE ACT OF 1934, FOR THE FISCAL YEAR ENDED DECEMBER 31, 2017, RE CHARTER COMMUNICATIONS, INC. (RELEVANT PAGES ONLY) [27 - 31]
	EXHIBIT 6: KAMELAH MUHAMMAD V. CHARTER COMMUNICATIONS, INC., 21-CV-0614-CV-W-FJG (U.S. DIST. CT., W.D. MISSOURI), JANUARY 6, 2022 [32 - 42]
	EXHIBIT 7: FISSCHA GEZU V. CHARTER COMMUNICATIONS, NO. 21-10198 (5TH CIR., NOVEMBER 2, 2021); 17 F.4TH 547 [43 - 49]
	EXHIBIT 8: DEVANAN MAHARAJ V. CHARTER COMMUNICATIONS, INC., 20-CV-00064 BAS-LL, 2021 WL 5014352 (U.S. DIST. CT., S.D. CALIFORNIA), OCTOBER 27, 2021 [50 - 62]
	EXHIBIT 9: LIONEL HARPER V. CHARTER COMMUNICATIONS, LLC, 2:19-CV-00902 WBS DMC, 2021 WL 4784417 (U.S. DIST. CT., E.D. CALIFORNIA), OCTOBER 13, 2021 [63 - 74]
	EXHIBIT 10: PETER W. ANDERSON, JR. V. CHARTER COMMUNICATIONS, INC., ET AL., NO. 20-5894 (6TH CIR., JUNE 11, 2021); 860 FED.APPX 374 [75 - 82]
	EXHIBIT 11: MICHAEL GENNARELLI V. CHARTER COMMUNICATIONS, INC., ET AL., 2:19-CV-09635-JLS-ADS, 2021 WL 4826612 (U.S. DIST. CT., C.D. CALIFORNIA), APRIL 22, 2021 [83 - 89]
	EXHIBIT 12: DANIEL D. YOUNG V. CHARTER COMMUNICATIONS, INC., 6:20-CV-989-WWB-GJK (U.S. DIST. CT., MIDDLE DISTRICT OF FLORIDA, ORLANDO DIVISION), MARCH 10, 2021 [90 - 98]
	EXHIBIT 13: CHARTER COMMUNICATIONS, INC. V. KARIN GARFIN, 20 CIV. 7049 (KPF), 2021 WL 694549 (U.S. DIST. CT., S.D. NEW YORK), FEBRUARY 23, 2021 [99 - 114]
	EXHIBIT 14: FISSCHA GEZU V. CHARTER COMMUNICATIONS, 3:20-CV-01476-G (BT), 2021 WL 410000 (U.S. DIST. CT., N.D. TEXAS, DALLAS DIVISION), FEBRUARY 5, 2021 [115 - 116]
	EXHIBIT 15: FISSCHA GEZU V. CHARTER COMMUNICATIONS, 3:20-CV-01476-G-BT, 2021 WL 419741 (U.S. DIST. CT., N.D. TEXAS, DALLAS DIVISION), JANUARY 7, 2021 [117 - 126]
	EXHIBIT 16: MICHAEL GONZALES, ET AL. V. CHARTER COMMUNICATIONS, LLC, 2:20-CV-08299-SB (ASX), 497 F.SUPP.3D 844 (U.S. DIST. CT., C.D. CALIFORNIA), OCTOBER 26, 2020 [127 - 136]
	EXHIBIT 17: PETER W. ANDERSON, JR. V. CHARTER COMMUNICATIONS, INC., ET AL., 3:20-CV-5-CRS, 2020 WL 3977664 (U.S. DIST. CT., WESTERN DISTRICT OF KENTUCKY, AT LOUISVILLE), JULY 13, 2020 [137 - 142]
	EXHIBIT 18: SCOTT P. COLLINS V. CHARTER COMMUNICATIONS, LLC, 1:19 CV 2774 (U.S. DIST. CT., N.D. OF OHIO, EASTERN DIVISION), JUNE 18, 2020 [143 - 157]
	EXHIBIT 19: MARK LASSER V. CHARTER COMMUNICATIONS, INC., 19-CV-02045-RM-MEH, 2020 WL 1527333 (U.S. DIST. CT., D. COLORADO), MARCH 31, 2020 [158 - 162]
	EXHIBIT 20: VANESSA HUGHES V. CHARTER COMMUNICATIONS, INC., C/A NO. 3:19-01703-SAL, 2020 WL 1025687 (U.S. DIST. CT., D. SOUTH CAROLINA, COLUMBIA DIVISION), MARCH 2, 2020 [163 - 175]
	EXHIBIT 21: MARK LASSER V. CHARTER COMMUNICATIONS, INC., 19-CV-02045-RM-MEH, 2020 WL 2314985 (U.S. DIST. CT., D. COLORADO), FEBRUARY 10, 2020 [176 - 182]
	EXHIBIT 22: LIONEL HARPER V. CHARTER COMMUNICATIONS, LLC, 2:19-CV-01749 WBS DMC, 2019 WL 6918280 (U.S. DIST. CT., E.D. CALIFORNIA), DECEMBER 19, 2019 [183 - 189]
	EXHIBIT 23: VANESSA HUGHES V. CHARTER COMMUNICATIONS, INC., C/A NO. 3:19-1703-JFA-SVH, 2019 WL 8918750 (U.S. DIST. CT., D. SOUTH CAROLINA, COLUMBIA DIVISION), OCTOBER 24, 2019 [190 - 194]

